Clemson’s Academic Colleges

College of Agriculture, Forestry and Life
Sciences

The college offers programs that involve studying and

sustaining life.

e Clemson is one of about 10 universities nationwide
that offer bachelor’s, master’s and doctoral genetics
degrees. Genomics research at Clemson has gener-
ated patents, a spinoff company and millions of
dollars in federal and private-sector grants.

e (Clemson’s Sonoco Packaging Science Laboratory is
the only public-access packaging laboratory in the
Southeast and one of only a few in the world avail-
able to private industry for research.

e The Clemson Forest, 17,500 acres of woodland,
streams and fields, is the largest experimental forest
in the United States adjacent to a university campus.

College of Architecture, Arts and
Humanities

The college is dedicated to helping students become
good communicators who think creatively, write clearly
and speak effectively.

e Students and faculty from construction science and
architecture have helped build Habitat for Humanity
homes for more than a decade, which contributed
to Clemson’s inclusion in the 2005 Princeton Review
book, Colleges with a Conscience: 81 Great Schools
with Outstanding Community Involvement.

¢ In a poll by leading architecture firms and the editors
of Design Intelligence, Clemson’s School of
Architecture ranked No. 2 in the South and No. 20
in the nation.

e The college’s innovative Communication Across
the Curriculum program integrates oral, written,
visual and electronic communication in all
disciplines, which helped Clemson earn selection as

TIME magazine’s Public College of the Year for 2001.

College of Business and Behavioral Science

The college helps students become globally competitive
in their fields by participating in case work, consulting
activities, independent research, field study and team
projects.

¢ Microsoft Corp. recognized the College of Business
and Behavioral Science with its 2005 Excellence
in Education Award for innovative classroom use
of Microsoft Business Solutions. The award-winning
project involves an ongoing enterprise simulation
managed by students.

e Clemson’s Department of Marketing has been
recognized by the American Marketing Association’s
Marketing News for undergraduate education that
integrates classroom theory with industry practice.

Department of Graphic Communications students
win more research and industry-sponsored printing
awards than students at any other institution.

College of Engineering and Science

The college encourages students to join with faculty men-
tors to explore cutting-edge technologies and to develop
products in laboratories on sophisticated instrumentation.

Five graduate programs in the College of Engineering
and Science are among the nation’s 50 best, according
to the 2006 edition of the U.S.News & World Report
guidebook of graduate programs.

Environmental engineering and science, ranked 20
Industrial engineering, ranked 33+
Biomedical/bioengineering, ranked 46

Civil engineering, ranked 48

Materials science, ranked 50

The Center for Advanced Engineering and Fibers is
one of only 20 NSF Engineering Research Centers in
the nation.

Clemson’s Department of Civil Engineering has

one of the nation’s most sophisticated Wind Load
Test Facilities in which researchers and students
study the effect of high winds on houses and low-rise
buildings.

College of Health, Education and Human
Development

The diverse programs in the college share a commitment to
improving the quality of people’s lives.

The Department of Parks, Recreation and Tourism
Management is one of the top-ranked programs of its
kind in the nation.

Clemson is one of a few select schools in the nation to
offer a professional golf management program accredited
by the PGA of America.

The School of Nursing was No. 58 in the nation in the
U.S.News & World Report ranking of graduate nursing
programs.

CU-ICAR

The Clemson University International Center
for Automotive Research (CU-ICAR) could help
South Carolina become the focal point of the
nation’s automotive economic cluster. This project
includes an automotive research campus with a
graduate engineering center, unique research and
development facilities, and some of the world’s top
corporations as partners, including BMW, IBM,
Michelin, Microsoft, Timken, SAE International
and Sun Microsystems.

For More Information

Visit our Web site at career.clemson.edu for more information about our services and events. You may send email to
Recruit-L@clemson.edu, or call the numbers listed below.

General Questions

(864) 656-6000

The Michelin Career Center

Employer Services

Part-Time Job Postings
(864) 656-6652

Full-Time and Internship Postings
(864) 6562160 . .
Meet the Michelin Career Center

Clemson University’s Michelin Career Center has been highly rated

by employers for providing excellent service. We would like to provide
the same high level of service and support for your company’s recruiting
efforts. We serve all of Clemson’s academic departments and more than
17,000 students. Many diverse organizations recruit Clemson’s under-
graduate and graduate students.

On-Campus Interviews

(864) 656-2152

Fall/Spring Career Fairs
(864) 656-4189

CLEMSON
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The Michelin Career Center helps students and alumni use their educa-
tion, skills and experience to achieve lifelong career success. We achieve
this goal with a number of programs and services:

Michelin Career Center

316 Hendrix Center e Comprehensive career-development programs to help students
Box 344007 determine their career direction and choice of college major
Clemson, SC 29634-4007 e Experiential education programs that allow students to gain

substantial work experience through internships and part-time
employment

¢ Recruiting services that help employers connect with Clemson
students through job postings, on-campus interviews, career fairs
and other events

Telephone: (864) 656-6000

Web site: career.clemson.edu
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“For many years, Milliken has recruited more
students from Clemson than any of our
targeted universities. The leadership skills,
academic excellence and work ethic demonstrated
in our Clemson University hires prepare them for a e - = _
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successful, long-term career in our company.”
— Milliken & Company

Full-Time Employment

The following services can help you find the right full-time
hire.

e On-campus interviews for entry-level positions

e Posting of full-time positions

e Career fairs in the fall and spring where you can
showcase your organization and meet our outstanding
students

e Access to an online résumé book of graduating seniors
and first-year alumni

¢ Consulting on how to increase your company presence
on campus, best interviewing practices and the campus
recruiting process

For details, contact (864) 656-0485.

Internships

An internship is a work experience related to a student’s ma-
jor and/or career interest that takes place during a semester
or in the summer. Typically, students participate in projects
or work alongside practicing professionals as they tackle
special day-to-day challenges.

Services for Employers

The career center offers many valuable services to

help employers connect with potential candidates. You
can use our Web-based CareerNet system (powered by
Symplicity) to list your job and internship opportunities,
arrange campus interviews, register for career fairs and
view electronic résumé books. To provide more visibility
to your organization, we encourage you to host informa-
tion sessions, sponsor career fairs and consider joining
our Corporate Partner Program. Additional details on
our services and tips for successful campus recruiting are
available in this publication. Clemson University and
the career center look forward to working with you and
your staff to assist in securing qualified employees.

Why Hire a Clemson Intern?

An internship can fill an essential part of your company’s

short-term employment needs in addition to providing

important experience for the student. Hiring an intern

allows you to

® Meet project needs

® Bring new, innovative ideas to the workplace

e Evaluate and measure students’ performance before hiring
them full time

e Have a year-round source of highly motivated
preprofessionals

® Get a flexible, cost-effective work force that doesn’t
require a long-term employment commitment

Part‘Time Employment

The Part-Time Job Program is a federally funded service
sponsored by the career center. The program’s goal is

to assist Clemson students in obtaining off-campus
part-time, temporary or seasonal employment while at-
tending the University. The career center develops and
maintains a list of part-time and temporary positions
submitted by local businesses and industry. Students can
visit our online recruiting system, CareerNet, to see job
postings. Employers have the advantage of accessing a
wide variety of applicants without advertising costs. To
post a part-time position, simply call (864) 656-6652.

To inquire about Clemson’s internship program, call (864)

656-1844.

Student-Athlete Career Services

The Student-Athlete Career Enhancement Program is a
unique way for employers to work with Clemson’s student

“The relationship Target has built with Clemson University
has proven to be an effective partnership
in our recruiting process. With the Michelin Career Center,
we've been able to select motivated students for our intern-
ship program, which gives them hands-on retail experience
and a taste of the challenges and
opportunities that await them upon graduation.”

— Target Stores

athletes. Throughout the year, there are many opportuni-
ties for employers to get involved in the program. These
include speaking at workshops, hosting information sessions,
interviewing prospective candidates and participating in the
annual Student-Athlete Career Fair in early February.

For more information, call (864) 656-0965.

Increase Your Campus Brand
Recognition

Want to get your company noticed on campus? Here are a

few ways to increase your company’s visibility with Clemson

students.

¢ Join the career center Corporate Partner Program.

e Attend the career fair offered each fall and spring semester
and become a career fair supporter.

e Use internship opportunities to identify recruits for future
hiring.

e Recruit your company’s Clemson alumni to assist with
campus visits.

e Advertise your campus interview date in The Tiger,
Clemson’s student newspaper.

e Meet with faculty and staff to discuss your needs and the
career path of students.

¢ Volunteer to speak to student organizations or academic
classes.

e Volunteer to conduct workshops in the career center on
topics related to the job-search process such as résumés
and interviews.

To participate in any of these activities, please contact Deb
Herman at (864) 656-0485 or email dherman@clemson.edu.

Corporate Partner Program

The career center Corporate Partner Program is the premier
vehicle for organizations to establish and maintain brand
recognition on campus. When you join the Corporate
Partner Program, you become part of the career center’s
future while strengthening your campus recruiting program.

Services in the program vary according to the sponsorship
levels. These are some of the benefits of being a corporate
partner.

¢ Name an interview room in the career center

¢ Have your company name and logo on the career
center Web site

® Receive a registration fee waiver for fall and spring
career fairs

e Schedule preferred on-campus recruiting dates

e Have an opportunity to hold faculty and staff meetings
or give presentations at career center workshops

e Receive invitations to annual employer retreats to
meet with campus representatives and learn about
successful recruiting initiatives

These are the sponsorship levels in the Corporate Partners
Program.

¢ Platinum Tiger Partner — $50,000 ($10,000 annually)
Gold Tiger Partner — $25,000 ($5,000 annually)

Silver Tiger Partner — $15,000 ($3,000 annually)
Bronze Tiger Partner — $10,000 ($2,000 annually)

To learn more about the program, contact Flora Riley at

(864) 656-4906 or fmriley@clemson.edu.

Michelin Career Center Statistics
for 2002-2005

e The career center has touched over 60,000 students and
1,200 employers through special events and
career fairs.
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More than 330,000 students, prospective students,
faculty, staff, employers, alumni and parents have
visited the career center Web site.

More than 10,000 student interviews have been
conducted.

More than 5,000 employers have used the CareerNet
recruiting system.

The career center is publicized to hundreds of
thousands of alumni and prospective students
through admissions recruiting publications,

the alumni magazine (Clemson World), the Clemson
homepage and the career center Web site.

Clemson Is Committed to
Academic Excellence.

The average SAT score of Clemson’s freshman class
is 1224 for 2005-2006 (Critical Reading and

Math scores only). Forty-five percent were in the top
10 percent of their high school graduating class.
Thirty percent of Clemson’s Calhoun Scholars
graduated from high school as the top-ranked student
in their class.

Clemson’s retention and graduation rates rank in the
top 20 nationally among public research universities
Nine 2005 Clemson graduates earned prestigious
national grants and fellowships, including two
Goldwater Scholarships, a Fulbright Grant, a
National Defense Science and Engineering Graduate
Fellowship, and five National Science Foundation
Graduate Fellowships.

Clemson enrolls more than a third of South
Carolina’s Palmetto Fellows, the recipients of the
state’s highest academic scholarship. This is more
than any other public or private institution.
Kaplan/Newsweek College Catalog includes Clemson
among the top schools in the nation based on value
and academics.

The 2005 Unofficial, Unbiased Guide to the 331

Most Interesting Colleges cites Clemson as a top
school with “impressive academic offerings.”

“Ower the years, Michelin has hired more graduates
from Clemson than from any other university at
which we recruit. Among other things, we look for
candidates who have strong analytical and technical
skills in their field, are teamwork-oriented and have
a hands-on attitude. Clemson has consistently
provided us with quality students who meet our

needs, and the Michelin Career Center has consistently

facilitated our recruiting of these students.”
— Michelin North America Inc.



